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ABSTRAKSI 
Penelitian ini bertujuan untuk menguji pengaruh masing-masing variabel Ekuitas 
Merek yang terdiri dari : Kesadaran Merek (X1), Asosiasi Merek ((X2), Persepsi 
Kualitas (X3), Loyalitas Merek (X4) terhadap Keputusan Pembelian (Y) Produk 
Susu Moeria di Kota Kudus. Dalam penelitian ini data dikumpulkan melalui 
metode kuesioner terhadap 96 responden konsumen susu Moeria di Kudus untuk 
mengetahui tanggapan responden terhadap masing-masing variabel. Kemudian 
dilakukan analisis terhadap data-data yang diperoleh berupa analisis kuantitatif 
meliputi uji validitas dan reliabilitas, uji hipotesis lewat uji t dan uji F serta uji 
koefisien determinasi R square. Teknik analisis data yang digunakan adalah 
analisis regresi linear berganda berfungsi membuktikan hipotesis penelitian. 
Hasil analisis menunjukkan bahwa secara parsial keempat variabel Kesadaran 
Merek, Asosiasi Merek, Persepsi Kualitas, Loyalitas Merek memiliki pengaruh 
positif dan signifikan terhadap keputusan pembelian. Pengujian hipotesis 
menggunakan uji t menunjukkan bahwa keempat variabel independen yang diteliti 
terbukti berpengaruh positif dan signifikan terhadap variabel dependen keputusan 
pembelian. Kemudian melalui uji F dapat diketahui bahwa variabel Kesadaran 
Merek, Asosiasi Merek, Persepsi Kualitas, Loyalitas Merek berpengaruh positif 
dan signifikan secara bersama-sama dalam Keputusan Pembelian. Angka Adjusted 
R square sebesar 0,787 menunjukkan bahwa 78,7 persen variasi keputusan 
pembelian bisa dijelaskan oleh keempat variabel independen yang digunakan 
dalam persamaan regresi. Sedangkan sisanya sebesar 21,3 persen dijelaskan oleh 
variabel lain diluar keempat variabel yang digunakan dalam penelitian ini. 
Kata kunci : Ekuitas Merek, Kesadaran Merek, Asosiasi Merek, Persepsi Kualitas, 
Loyalitas Merek, Keputusan Pembelian 
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ABSTRACT 
The purpose of this study to analyze the effect of each-each variables of Brand 
Equity (Brand Equity) consisting of brand awareness (brand awareness), 
Perception of Quality (Perceived Quality), the Association of Trademark (Brand 
Association), and Brand Loyalty (Brand Loyalty) On Purchasing Decision Milk 
Products Moeria Brand In the Kudus City. In this study, data were collected by 
questionnaires to 96 respondent Moeria milk consumer in Kudus to knowing the 
response for each variable. Then, data method that used in this research 
quantitatives analys include validity and reliability test, hypothesis testing via t tes 
adn F test and the coefficients of Determination (R
2
). Data analysis techniques 
used were linear regression analysis that serves to prove the research hypothesis. 
Result of these research showed that on partial test found that four variables of 
brand equity, brand awareness, perception of quality, brand association, and brand 
loyalty has a positive and significant influence on purchasing decision. 
Hypothesis testing via t test showed that four independent variables has a positive 
and significantly affect purchasing decision as a dependent variables. Then 
through the F test showed that four variable of Brand Equity, brand awareness, 
perception of quality, brand association, and brand loyalty has a positive and 
significant multiple in Purchasing Decision. Analysis Adjusted coefficient of 
determination R
2
 values obtained at 0.787 indicates that 78,7 percent of the 
variation Purchasing Decision which means that the dependent variable is the 
purchase decision can be explained using independent variables. And the rest 21,3 
% influenced by other variables not included in this study. 
Keywords : Brand Equity, brand awareness, Brand Association, Perceived 
Quality, Brand Loyalty, Purchasing Decision.  
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